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Share Economy Business
The sharing economy means an economic model mostly which is given the definition of peer to peer (P2P) that works on the principle of gaining, offering or sharing an approach to goods and services that are run by a group or community of individuals that rely on an online platform. According to Zekanovic-Korona & Grzunov (2014), the emergence of sharing economy has turned into a serious issue for many businesses today that are losing a lot of customers. The economic problems triggered by the sharing economy is not only limited to companies that indulge in tangible goods and services, but professionals who earn cash by utilizing their knowledge, since freelancers that have the same skills are initiating a challenge to salaried employees. 
The lack of adequate demand for the economy is drastically transforming the way such markets work. For example, taking an example of a lawnmower, if every person who wants it begins borrowing the garden machinery then the manufacturers of this valuable machinery are going to lose a significant amount of revenue. No single company wishes to make goods that people are not going to purchase; as a result, there will be limited production and less labor. In other words, there will be few job opportunities to absorb employees, which will prompt them to shift to the sharing economy. The only disadvantage of sharing economy is that it is not as dependable as having a basic salary. It, however, works ironically because one of the main advantages of cooperative consumption is that it has a high capacity of providing salary stability. 
Additionally, share economy can be disruptive in terms of society. From a societal understanding, sharing is regarded as positive behavior, and it is enabling to construct online groups that largely depend on one another rather than the fat cats of consumerism. In contrast, the progress and success of share economy can lead to collapsing the real economy. The desire to save money and conserve resources has made many consumers take action into their hands (Heinrichs, 2013).
The outcome is the creation of a new socio-economic market model that is currently very popular to the extent of authorities wanting to incorporate the idea into their plans and budgets. The most foresighted business ventures of tomorrow have already realized the benefit associated with the sharing economy and they are working day and night to maximize on it. Famous online hubs such as eBay, Amazon, and Etsy have comprehensive ideas on how to make huge profits through cooperative consumption by offering avenues for P2P demand and supply. The effects that the economy is going to experience as a result of growth in such sites is that traditional businesses and suppliers are going to be eradicated since these sites provide high quality and premium goods.
The same manner YouTube led to losing of significance with TV, as well as the blogosphere, killed the mainstream media, the sharing economy is determined to blow up the industrial sector companies. According to Geron (2013), the industrial model of companies will perish under the share economy since it permits people to act as both producers and consumers given the fact that share economy provides huge profits. Most industrialists believe that this menace will cause a lot of harm to our traditional economy and most importantly the economics of the big towns will be badly affected. 
Forbes approximates that the amount of revenue being lost via the share economy towards direct pockets of people soon will increase beyond $3.7 with the current growth standing at 25%. Going with the same rate, it implies that P2P sharing economy is shifting from income growth in a stagnant salary market into a seriously disruptive economic factor (Geron, 2013). The advancement in technology has led to an increase in newspaper classifieds that initially acted as a broker for the sweating assets for many decades. eBay’s duplicated system of rating has earned enough trust and commercial credibility on consumers. Through the use of Facebook people can cross-check other people’s profiles before they can rent their property. Moreover, with the emergence of smartphones, apps can be installed that allow the sharers to transact from any place, see what products are being shared in the neighborhood and pay instantly. All these practices are negatively impacting on our traditional economy as it is already disrupted.
The share economy just like any other big business changes demonstrates economic effects to incumbent providers as it represents value and freedom to consumers that have accustomed their lifestyle to benefit from the opportunity presented by share economic. Businesswise, there is no substantial reason that businesses that have excessive capacity could be willing to share with other businesses. When it comes to the forces of the market, even competitors could join efforts in order to reduce the impact on their businesses. Usually, the new landscape erupts immediately the dust settles, and it will be prioritized and organized in line with the value created and made available for consumption by the consumer in the world tomorrow. The share economy is therefore not creating any new value in the market for consumers, but it is rather replacing the existing models of business. 
For the case of Airbnb, it came into existence at the expense of hotels that were existing by then. As much as there is no law prohibiting the existing businesses to follow suit, which in one way or another they participate in through the sale of excess capacity at a rate that is discounted, the share economy does not bring anything new for the consumers.   When doing shopping based on discounts and bargains, more often consumers tend to get attracted to the cheapest model of getting products or services in regard to the customers' value of buying. Although from a distance the share economy may appear to provide consumers with goods having a cheaper alternative, they fail to give the value that a customer would get from an official corporation (Cohen & Kietzmann, 2014). 
Many consumers want a value that is accompanied by the worth of a product. Therefore, consumers perception of the value of a commodity is not tied on its price, but it is worth it. With the share economy, it is believed that consumers risk venturing into the unknown enterprises. The consumers have no option to conduct a google search to determine the authenticity of a product or service before transacting. Consequentially, consumers fail to notice what they are transacting into until when it is too late beyond repair. All in all, the share economy does not create any new value for consumers. It only replaces the existing value in business. 
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